Brand Guidelines




Introduction

Y cBiTi, oe 3mMiHn BigO6yBalOTLCH WOAHSA, HANBAX/IMBIlWLe — 36epiraTtu JiTkKicTb, NocniaoBHICTb i BnisHaBaHicTb. EU LEAP — He
NMPOCTO rpoMajcbKa opraHisauisi. Lle ekcneptHuit i gocnigHNLUbKUN LEHTP, Wo ¢popMye NonitTuky, BnpoBagXxye pedopmu ta
NMOCUMIOE IHCTUTYLIIMHY CNIPOMOXHICTb YKpaiHu.

Llen 6peHaOYK — 6inblue, HiXX Habip BisyasibHMUX cTaHAapTIB. Lle Haw cTunb MUCNEHHSA, ros1oc opraHisayil Ta cnocié rosoputu
3 yCiMa, XTO OTUYHUM A0 3MiH: Big aHaniTukiB i pechopmatopiB — A0 NapTHepiB, rpomMag i ypsaaosuis.

Mu BipuMO B cuny petanen: fIK y nonitTM4HOMYy aHanisi, Tak i B angeHtudi. Came ToMy Leh AOKYMEHT CTBOPEHuMn, o6
ponomortu BciMm pgotndHum o EU LEAP nigrpumyBatM €AQuHy, CUbHY Ta 3po3yMminy BisyanbHy MoBy. LLlo6 KoXHa
npeseHTauisi, 3BiT, NOCT y coLuMepexax Y1 nybnivyHun BUCTYN 3By4asiv BrnisHaBaHO, TOYHO U CUJIBbHO.

In a world of constant change, clarity, consistency, and recognizability matter more than ever. EU LEAP is not just a civic
organization — it is an expert and research center that shapes policy, drives reforms, and strengthens Ukraine’s institutional
capacity.

This brandbook is more than a set of visual guidelines. It reflects our way of thinking, our voice, and our method of communication
with everyone involved in the process of change — from analysts and reformers to partners, communities, and public institutions.

We believe in the power of detail — both in policy analysis and in visual identity. That’s why this document exists: to help everyone
connected with EU LEAP maintain a unified, strong, and clear visual language. So that every presentation, report, social media
post, or public appearance resonates with consistency, precision, and strength.
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JloroTun

Logotype

Norotun EU LEAP — ue BisyanbHe BTiNEeHHs1 HALLOi €KCNEepPTHOCTI Ta NparHeHHs1 A0 NO3UTMBHUX 3MiH. Moro
CTpUMaHa Tunorpacdika nigKpecsiloe aHaniTUYHICTbL i npodecinHicTb, a rpacgiyHUM enemMeHT CUMMBONI3YyeE
AVNHaMIiKy pO3BUTKY, CTPUOOK ynepes (leap) Ta eBponencbKnUin BEKTOP.

Konbopu norotuny — nNO€EAHAHHA TI/NIMOOKOro CUHbOIrO Ta AaKUEHTHOro XOBTOro — BigcunaloTb Ao
YKPAIHCbKOI iE€HTUYHOCTI Ta AOBIpU, AKY MM ByaAYEMO Yepes 3HaHHSA, 3a/ly4EeHHS | CUCTEeMHiI Ail.

The EU LEAP logo is a visual embodiment of our expertise and commitment to positive change. Its restrained
typography emphasizes analytical precision and professionalism, while the graphic composition symbolizes
dynamic growth, a leap forward, and a strong European orientation.

The logo’s color palette — a combination of deep blue and accent yellow — reflects Ukrainian identity and
the trust we build through knowledge, engagement, and systemic action.



OcHoOBHa Bepcia norotuny

The main version of the logo

EU-LEAP

UKRAINE

Nlorotun / Logotype



AnbTepHaTUBHA TEMHO-CUHSA BEPCIiA Norotuny

An alternative dark blue version of the logo

EU-LEAP

UKRAINE

Norotun / Logotype



AnbTepHaTMBHA YOpPHa BepcCia norotuny

An alternative black version of the logo

EU-LEAP

UKRAINE

Norotun / Logotype



AnbTepHaTuBHa 6ina Bepcia noroTuny

An alternative white version of the logo

EU-LEAP

UKRAINE

Norotun / Logotype



AnbTepHaTMBHa Bepcia norotuny ana TeMHoro ooHy

Alternative version of the logo for dark backgrounds.

U-LEAP

UKRAINE

Norotun / Logotype



AnbTepHaTUBHA BepPCia norotuny

An alternative version of the logo

E

-LEAP

Norotun / Logotype
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BukopucrtaHHa norotumny

Logo usage
E-LEAP EU-LEAP
UKRAINE UKRAINE
OCHOBHMM NOroTUn BUKOPUCTOBYETLCA ANA BCiX opilinHUX Ta TeMHO-CHMHSA BepCis Norotuny BUKOPUCTOBYETbCA Ha CBIT/IUX
KOMYHIKaUiMHUX MaTepianiB. cboHax A1 KOHTPACTHOCTI Ta BMNi3SHABaHOCTI.
The primary logo is used for all official and communication materials. The dark blue version of the logo is used on light backgrounds for contrast and
recognition.
EU-LEAP
E-LEAP
UKRAINE
YopHa BepcCis norotmny BUKOPUCTOBYETbCS, KO/TM TEMHO-CUHIN Jloro 6e3 TeKCTy BUKOPUCTOBYETLCA ANIA Mepyy Ta B
BapiaHT HEMOX/IMBUMN. cUTyauiax, e HeaoCTaTHbO MicuUS.
The black version of the logo is used when the dark blue option is unavailable. The logo without text is used for merchandise and situations with limited space.

Norotun / Logotype
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BukopucraHHa norotuny

Logo usage

U-LEAP

UKRAINE

OCHOBHMM NOroTNNn BUKOPUCTOBYETLCA ANA BCiX ohilinHUX Ta
KOMYHiKaUlinHUX MaTepianis..
The primary logo is used for all official and communication materials.

EU-LEAP

UKRAINE

Binvn noroTnn BUKOPUCTOBYETLCA A1 3a6e3neYeHHS KOHTpPaCTy
Ha TeMHOMY (hOHi.
The white logo is used to ensure contrast on dark backgrounds.

Norotun / Logotype
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Henpunyctume BUKOPUCTAHHSA norotuny

Unacceptable use of the logo

EL_ -L

U KR A

EAP

3a60pOHEHO 3MiHIOBaTK NpoOMNopLUil TOroTUny LWIAXOM
PO3TAryBaHHA 4mM CTUCKaHHA.
Altering the logo’s proportions by stretching or compressing is prohibited.

EU-LEAP

UKRAINE

3a60pOHEHO 3MiHIOBATN KOPNOPAaTUBHUIA KONIp norortuny.
Changing the corporate color of the logo is prohibited.

3a60pOHEHO BUKOPUCTOBYBATU JSIOrOTUMN HA 300paXKeHHSAX i3
AdetTandammu.
Using the logo on detailed images is prohibited.

EU-LEAP v

3a60pOHEHO 3MiHIOBATU PO3TallyBaHHSA €/IEMEHTIB /IoroTuny.
Altering the arrangement of logo elements is prohibited.

Norotun / Logotype
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DipMOBI KONbopW

Corporate colors

dipmoBi konbopu EU LEAP Bigo6paxaloTb eKCNepTHICTb, CTpaTeriiHe MUC/IEHHSA Ta EBPOMNENCbKUA BEKTOP
po3BuUTKy. BoHU chopmytloTb Bi3yasbHY if€HTUYHICTL OpeHAy, CTBOPKOKOYM BMisHaBaHU, npodecinHuin Ta
cy4yacHumn obpas.

OCHOBHMM TEMHO-CUHIN CMMBOJI3YE aHaNITUYHY FMUOUHY, cTabinbHicTb Ta AoBipy. JKOBTUA aKLUEHT BTI/TIOE
€Heprilo 3MiH, NPo30pPiCTb i HauioOHaNbHy iAeHTUYHICTb. CBiTNi Ta HeuTpanbHi BIiATIHKKM 3ab6e3ne4vyloTb
6anaHc, YMTAEMICTb | FTHYUYKICTb Y Bi3yasibHii KOMYHiKaLlil.

EU LEAP’s brand colors reflect expertise, strategic thinking, and a European path of development. They
shape the organization’s visual identity, creating a recognizable, professional, and contemporary image.

The primary deep blue conveys analytical depth, stability, and trust. The yellow accent embodies the energy
of change, transparency, and national identity. Light and neutral tones ensure balance, readability, and
flexibility across visual communications.



OcHoBHi chipmoBi

Primary color system

FOR WEB:
RGB6/34/76
HEX #06224C

FOR WEB:
RGB 22 /64 /149
HEX #164095

KO/IbOPW

FOR PRINT:

CMYK100/88/42/ 41

FOR PRINT:
CMYK100/79/3/0

FOR WEB:
RGB 241/145/0
HEX #F1B900

FOR PRINT:
CMYK5/28/95/0

FOR WEB:
RGB 245 /208 /35
HEX #F5D023

FOR PRINT:
CMYK5/15/89/0

FOR WEB:
RGB 225 / 225 / 225
HEX #FFFFFF

FOR PRINT:
CMYKO0/0/0/0

FOR WEB:

RGBO/0/0
HEX #000000

FOR PRINT:
CMYKO0/0/0/100

Nlorotun / Logotype
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DipMoOBa rapHIiTypa

dipmoBa TuMnorpacika EU LEAP noegHye cy4dacHiCTb, CTPYKTYPHICTb i uuTabenbHictb. BoHa dopmye
npocecinHnin CTUNb KOMYHIiKauUil 6peHAay Ta NiATPUMYE aHANITUYMHUA XapaKTep opraHisauil.

Ona 3aronoBkiB BUKOPUCTOBYETbCA Montserrat — reometpuuHuin wpudT, WO NiAKpPeCcNtoe AUHAMIKY,
BiAKpUTICTb | cTpaTteridyHe MucneHHs. OcHoBHMU TeKcT odopmneHo wpudptom Proxima Nova, sikuin
3abe3nevye nerke cnpunNHATTA iHopmauil.

EU LEAP’s brand typography combines modernity, structure, and readability. It shapes the brand’s
professional communication style and reinforces the organization’s analytical character.

Montserrat is used for headings — a geometric typeface that conveys dynamism, openness, and strategic
thinking. Proxima Nova is used for body text, ensuring clarity and ease of reading across various formats.



dipMmoBa rapHitypa

Branded fonts

Montserrat Aa B bCC

Montserrat — ocHoBHUI Wpud T Ana 3aronoski.. BiH

ABCDEFGHIJKLMNOPQRSTUVWXYZ NnigKpecnioe BiAKPUTICTb, Cy4acCHiCTb Ta CcTpaTeriuyHumn

6 .
abcdefghijklmnopqrstuvwxyz XapakTtep opeHAy

Montserrat — the primary typeface for headings. It emphasizes
1234567890 ( 1?7 &. y g o ) openness, modernity, and the strategic nature of the brand.

Aa B b CC Proxima Nova

Fixel Text — BUKOPUCTOBYETLCH /11 OCHOBHOIO TEKCTY, ABCDEFGHIJKLMNOPQRSTUVWXY/Z

3a6es3nevyroumn YyntabenbHicTb i KOMOPTHE
CAPUIHATTSA iHopmaLlii. abcdefghijklmnopqgrstuvwxyz

Fixel Text — used for body text, ensuring clarity and comfortable .
readability. 1234567890('7&,,)

Tunorpacdcika / Typography




dipMOBUU NaTepH

Corporate pattern

dipmoBun natepH EU LEAP 6asyerbca Ha MoAy/bHIiA CiTui 3 nM1aBHUMM nepexofamMu KOonbopy, Lo
cTBOPIOIOTb eheKT MMOMHM Ta BnopsiaKkoBaHocTi. Moro reomeTpuyHa CTpyKTypa CMMBO/I3YE CUCTEMHICTD,
6araTopiBHEBICTb PilleHb i aHaNITUYHY TOUYHICTb — LIHHOCTI, WO fieXaTb B OCHOBiI po60TK opraHisauil.

NMaTepH € rHy4YKMM Y BUKOPUCTAHHI: MOro MOXHAa aAanTyBaTU Yy Pi3HUX KOJIbOpaXx, 3a/IeXXHO Bifl KOHTEKCTY,
Hocia uu cpopmaty. Hanuacriwe BiH BUKOPUCTOBYETLCA Y ¢hipMOBIA CUHIA rami, npore AOMNYCKAOTbCS
BapiaHTM 3 aganToBaHMMM BiATIHKaAMU ANA CTBOPEHHSA aKUEeHTIB abo iHdorpadciku.

The EU LEAP brand pattern is based on a modular grid with smooth color transitions that create a sense of
depth and order. Its geometric structure reflects system thinking, multi-level governance, and analytical
precision — values that define the organization’s work.

The pattern is highly flexible and can be adapted in various color combinations, depending on the context,
format, or medium. While it is most often used in the signature blue palette, alternate tones may be applied
to create accents or enhance visual storytelling in infographics and media.



dipMoBMM NaTepH
Branded pattern

NMartTepH / Pattern
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